Branding and
Rebranding




1. EIZAINQrH

To Kévtpo Emuopdwong kot Al Biov Mabnong (K.E.AILBI.M.) tou EBvikoU kat KaroSiotplokol
Navemotnpiov ABnvwv (E.K.NM.A.) cag koAwoopilel oto Mpdypappo JUMMANPWHOTIKAC &€
Anootdoswg EKmaideuong Kol CUYKEKPLUEVO OTO TIPOYPOUUO ETAYYEALIATIKAG EMUOPPWONG Kot
Kataptiong e titAo «Branding and Rebranding».

H avdykn ouvexoUg emiudpdwong Kal TLoTonoinong emayyeApatikwy Se€lotntwy odnynos to
Npoypappo ZuprmAnpwpatikig €€ Amootdoswg Exkmaibeuong (E-Learning) tou E.K.M.A. oto
OXEOLOOUO TWV TIPWTOTOPLOKWY aUTWV Mpoypapupdtwy EmayyeApatikng Emuopdpwong kai
Katdptiong, pe yvwpova tTn Slacuvseon TG OwpnTIKAG LLE TNV TPOKTIKA YVWOT), QVAITTUCO0OVTOG
KUPLWG, TNV EGAPUOCHEVN SLACTOCHN TWV EMLOTN WY OTA AVTLOTOLKOL ETTOYYEALOTIKA TIediaL.

3TN OUVEXELD, OOG TIOPOUOCLACOUKE QVOAUTIKA TO TIPOYPOUUO OTIoUSWY yla TO TPOYPOUUO
EMAYYEALATIKAG empdpdwong kat katdptiong: «Branding and Rebranding», tig mpoinoBéoelg
OUMETOXNG O0G O QUTO, KABWG KO OAEG TIG AETTTOLEPELEG TIOU TILOTEUOULE OTL VAL XPFOLUEG, YL val

EXETE LA OAOKANPWLLEVN ELKOVA TOU TIPOYPAATOG,.

2. ZKOMNOzZ TOY NPOrPAMMATOZ

JKOTIOG TOU TIPOYPAUHUATOC ElvOL N TTARPNG KOTAPTLON TWV EKTTALSEVOUEVWY OTO OVTIKELHEVO TOU
Branding kat Rebranding evoc mpoidvtog | piag unnpeoiag oe Online emninedo. Méow NG
dnulovpyiog tou amopaitntov Bswpntikol umofdbpou, o cuvSUACUO HE TNV TIPAKTLIKA
T(POCEYYLoN, TapEXETAL TIANPNG ekmoaidsuon oavadoplkd HE TOV TPOMO oOXeSLAopHOU, TN
Sladkaoia emdoyng g opbrg otpatnywkng kat ta Prjpota uvlomoinong evég MNAdvou
Stpatnylkic Branding ylot pLol EMTUXNUEVN ETIXELPNMOTIKY Spaotnplotnta oTto cUYXPOovo
ETUXELPNUATIKO TIEPLBAAAOV.

3TO MAQIOLO TOU TPOYPAUHATOC, Ol eKmaldsuopevol/e¢ Ba efolkelwBolV Pe TIC apXEG TOU
erutuxnuévou Branding kat Rebranding kot Ba Katavoroouv TOUG TPOMOUG Kol T pyaleia
OVAAUONG TOU QVTAYWVIOUOU, TPOKELHEVOU va odnynBolv otn BEATotn otdyeuon Tou
KataAAnAou kowou kat tn Snuioupyla evog povadikol Brand Personality. 16waitepn éudaon Ba
600¢l oto INTNUA TNG EMIAOYNG TOU OVOUOTOG evog Brand Kal oTov oXeSLaopO TNG OMTIKAG TOU
TOUTOTNTAG. Oa  TOPOUCLOOTEL QVOAUTIKA O TPOMog oxedlacpou, ulomoinong Kot
napakoAouBnong evog MAdvou Ztpatnykng Branding mpooavatoAlopévo otnv avamtuén uiag
HovaSLKNG OXEONG LLE TO KOLWVO. Oa e€eTaoTOUV, EMUTAEOV, T BACLKA OTOLXELD OLKOSOUNGNG EVOG

Brand, o tpomnog aflonoinong twv Muutdiwv kot Ba avaAuBolv oL eVOANAKTIKEG OTPATNYLKEG



Spaong, pe edikn avadopd oto {Atnua tou Rebranding. Epdaon Ba 00¢el oe epyadeia kat
TEXVIKEG TIoU edoappolovtal o online enimedo. Ita MAAIOLO TWV VEWV TIPOKANCEWVY KoL TWV
dlattepottwy tou cuyxpovou Sladiktuakol meplBdAlovtog, ol ekmaldsudpevol/s¢ Ba
amoktoouv gfolkeiwon pe tig dadikaoieg PeAtiotonoinong tou Customer Experience kot
emnitevéng Engagement, KaBwg Kal Pe TOUC TPOMoUG aflomoinong tou Storytelling kat tou
Copywriting. EWOwkn eotilaon Ba unapéel otoug Tpomoug PEtpnong tng Online amodoong evog
Brand oe mpakTiko eminedo kal tng dladikaoiag avayvwpLong Twy AmoltoULEVWY EVEPYELWV

QVaTPOCapHOoYHG EVOG TTAAvVou Branding.

3. KATHIOPIEZ YNOWH®IQN NOY NNONTAI AEKTOI ZTO
NMPOrPAMMA - TPONOZ ENTA=HZ

Altnon cuUPETOXAC UItopoLV va urtoBaAlouv:

» anddoirol Navermotnpiov/TEl TG nuedamnig kat tng aAAodarig

» anodowtol AsutepoPaduiag Ekmaibevong pe ocuvadr OTO OVTIIKEIMEVO EPYACLAKN
guneLpia

El81KOTEPQ, TO TPOYPOHUO QMEVOUVETAL O EMXELPNUATIEG KOl OTEAEXN ETUXELPROEWV Kol

veopUWV ETXELPAOEWV, CUMBOUAOUG ETIXELPNOEWVY, OTEAEXN KOl CUMBOUAOUG HAPKETLVYK,

oteAEXN SLapAULONG, EMLKOWVWVIAG KOl SNUOCLWV OXECEWV KOBWG Kal O€ EMAYyEApATIEG TTOU

npoépxovtal and aAAoug KAASOUG TNG OLKOVORLAG.

H aitnon ouppetoyng umtoBAANETAL NAEKTPOVIKA, LECW TNG LoTooEALSOC:

https://elearningekpa.gr/

4. NPOANAITOYMENA

Ta poAALTOUEVA YLaL TNV TTapakoAoUBNon Tou MpoypaUUaTog amd Toug EKMALSEUOHEVOUC Elval:
» [pdoBaon oto Aadiktuo
» Katoxn npoowrikol e-mail

P  BOOLKEG YVWOELG XELPLOMOU NAEKTPOVLKWVY UTIOAOYLOTWY



5. TPONOZ AIEZAINQIrHZ TOY NPOrPAMMATOZ

H dbackaAla oTa MPOYPAUHATA €€ ATOCTACEWC ETOYYEAUATLKAC EMLUOPPWONG KAl KATAPTLONG
tou Kévtpou Empopdwaong kot Ata Biou Madnong tou EKMA Sie€ayetal péow tou dadiktvou,
MPoodEPOVTAC OTOV EKMALOEUONEVO «auTovouia», SnAadn duvatdtnta PeAETNG avelapTtHTwG
TIEPLOPLOTIKWY TTAPAYOVIWY, OTIWE N UTIOXPEWGN TNS GUGLKAG TOU TAPOUCIAC OE CUYKEKPLUEVO
XWPO KoL Xpovo.

To ekmadeuTikd UALKO Tou Tipoypappatog dlatibetal otadlakd, ava SL8aktiki evotnta, HEow
€L6IKA SLapopdWHEVWY NAEKTPOVIKWY TAfewv. Katd tnv €€€A€n kdBe BepaTikAg evoTnTOG
ovaptwvtol oe oxeTko link ol amapaitnteg yla tv opaln die€aywyn NG eKMOLSEUTLKAG
SLadKaclag OVAKOWVWOELG.

O eknatbeuopevog, adol OAOKANPWOEL TN MEAETN TNG EKACTOTE SLOAKTIKNG EVOTNTAG, KOAELTOL
va UTIOBAAEL NAEKTPOVLIKA, TO avtioTolyo TeOT afloAdynong. Ta TeoT Unopel va nepltAapupfavouv
EPWTAOELC avTlotoixtong opbwv amavtioswy, ToAAamAng emloyng, oAnboulg/Peudolg
dnAwong, n upload, 6mou o ekMaALSeUOEVOC Ba TTPETEL VO SLATUTIWOEL KAL VO ETILOUVAYEL TNV
anavinon tou. H Bepatiky evotnta pmopsl va ouvodevetal and TeAkn epyaocia, n omnola
SlatiBetal katd tnv oAokAnpwon TnG Bepatikng evotntag (epooov to amawtel n ¢uon tng
Bepatikic evotntag) Kat adopd to cUvoAo tng ddaktéag LANC.

MapdA\nAa, mopExetal MARPNG EKMALSEUTIKY UTtOoTHPLEN S£80UEVOU OTL O EKTTALOEVOUEVOG
propel va ameuBUveTaL NAEKTPOVIKA (Yo To Stdotnua mou SlopKel To EKAOTOTE HAbnua) otov
OPLOKEVO EKTIALOEUTH TOU, HECW EVOWHATWHEVOU 0TNV MAOTHOPHA NAEKTPOVIKOU CUCTAHUATOC
ETUKOWVWVIAC, VLo TNV AUECN eMIAUCN QIMOPLWY OXETWIOUEVWY HIE TIC BEUATIKEG EVOTNTEG KL TLG

0.oKAOELG afloAdynong ) TNV TeAkn epyaoia.

6. TPONOZ EZETAZHZ KAl BAOMOAOIHZIHZ

Ye KABe SLOaKTIKA evotnTa O ekMadeuopevog Ba Tipémel val emmAUEL Kal va UTIOBAAAEL
NAEKTPOVIKA TO QVTIOTOLXO TEOT, TNPWVTIAG TO Xpovodlaypappo mou €xel dobesl amd tov
ekmaldeuth Tou. H kAipaka BabBuoioyiag kupaivetal amno 0 €éwg 100%. ZuvoAikd, n BabBuoloyia
KABe BepaTIKAG EVOTNTOC TPOKUTTEL KOTA To 60% oMo TIG AOKNOELG aLOAOYNONG KAl KATA TO
umolouo 40% amo tnv TeAK epyacia, n omoia eKMOVEITAL OTO TEAOC TOU OUYKEKPLUEVOU
pobnuatog kat epooov To analtel n ¢puon avtou.

H xopriynon tou Miotomowntikol Emipopdpwong mpayuatonoleital, otav o eKmaldeuOUeVoq

AdBel og OAa ta pobrpata Babud peyaAiutepo 1 oo tou 50%. I mepimMTwon mou n cUVOALKA



BaBpoloyia evog n meplocotépwy pHadnuatwy dev emepvd 1o 50%, 0 eKMALSEUOUEVOG £XEL TN
Suvatotnta emaveé£Taong Twy HAONUATWY QUTWV UETA TNV OAOKANPWON TNG EKMOLOEUTLKAG
Sladikaoiog Tou mpoypduparoc. H Babuoloyia mou Ba ocuykevipwoel kata tn Sladikaoia
EMAVEEETAONC TOU €(VOL KOL N OPLOTIKA Yyl Ta €V AOyw pabnpata, Ye thv mpolmnobeon OTL
Eemepva eKelV TTOU CUYKEVTPWOE KOTA TNV KOWVOVIKI SLAPKELD TNG EKTIALOEVTIKAG Stadikaoiac.

Ye Sladopetikn nepimtwon dlatnpeital n apxiky Babuoioyia.

7. AOINEZ YNOXPEQZEIZ EKNAIAEYOMENQN - NPOYNOGEZEIZ
XOPHIHZHZ NIZTONOIHTIKOY

Mépa and tnv emtux OAOKARPWON TOU TIPOYPAKOTOG Yla TN Xoprynon tou MNiotomnotntikou
amatlrtouvtal ta £€AC:

» Fuppetoxn) Ttou skmoudsuduevou otn  Swadkaocio  AstypotoAnmrtikoU  EA€yyou

Tavtonoinong

H Swadikacio AstypatoAnmuikol EAEyxou Toautomoinong Exkmawdeuodpevou otoxeVeL ot
Sloodalion NG TOLOTNTOG TWV TIPEXOUEVWY EKTOLOEUTIKWY UTINPECLWV. JUYKEKPLUEVQ,
efovolodotnuévo otélexog tou Kévtpou Emuopdwong kat Alo Blou Mabnong tou EKMA,
ETUKOWWVEL TNAEPWVIKWG HE Eva Tuxaio Selypa ekmalSeuOueVwWY, TTPOKELEVOU Va SlarmioTwOel
€AV OUMUETELXAV OTIC EKTMALSEUTIKEG SLAOLKOOIEG TOU TPOYPALUOTOG, €AV OVTILLETWITLOAV
iPoBARUATA O€ OXEON HUE TO EKTTALSEUTLKO UALKO, TNV ETLKOLVWVIO LLE TOV OPLOKEVO EKTTOLOEUTH
TOUG, KaBWG KalL e TN yevikotepn pabnotakn Stadikacia. H tnAedpwvikn emkowvwvia dte€ayetal
ME TNV OAOKANPWON TOU EKAOTOTE TPOYPAUMOTOG, €VW N MECN XPOVLKN OLAPKELA TNG
OUYKEKPLUEVNG dLadikaoiag lval mepimou 2-3 Aemtd.

Y& MeplMTwon Un CUUHUETOXNG TOU ekMaldeuopevou ot Sladikaoia AstypatoAnmrikol EAéyxou
Tavutonoinong, epoocov KANOeL, KN TauTomoinong Tou Katd tn dte€aywyn tng, dev xopnyeital
TO TILOTOTIOLNTIKO OTOUdWY, OKOUA KOL 0V €XEL OAOKANPWOEL EMITUXWG TNV €€ AMOCTACEWS

ekmaldevtikn Stadikaoia.

»  Fuppetoxn tou eknatdsvopevou otn Stadikacio AstypotoAnmrikou EAEyyou Eyypddwv

O SelypatoAnmtikog €Aeyxog syypadwy Staodpalilel TNV eyKUPOTNTA TWV OTOLXELWV TIOU EXEL
SnAwoel o ekmatbeudueVOG otV aitnon ouUETOXNG Tou oTo Mpoypappa Kol BACEL TWV OTMoLWY
£xeL aflohoynOsl kot eykplOel n aitnon CUMUETOXNG TOU O AUTO.

Katd t SdpKeLla | HETA TO TIEPAG TOU TIPOYPAMMOTOG, TIPOYHATOTOLETOL SELYUATOANTITIKOG

€\eyxo¢ syypadwv amod tn Mpappateia. O sknadevopevog Ba mpémel va sival os Béon va
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TipooKopioel Ta amapaitnta SkaloAoynTikd Ta ormolo TLoTomoloUV Tol oTolxela mou €xel
dnAwoel otnv aitnon ocuppetoxng (Avtiypado Mtuxiou, Avtiypado Amolutrpou Aukeiou,
BeBaiwon Epyaoctakng Epnelpiag, N'vwon Zévwv Nwoowv K.T.A.).

Ye meplmtwon Un CUPUETOXNG Tou ekmadeuopevou otn Sladikaoia AstypoatoAnmrikol EAEyyou
Eyypadwv, epdoov kKAnBel,  un Vmapéng twv SikatoAoynTkwy autwy, Sev xopnyeital to
TILOTOTOLNTIKO OTMOUSWY, OKOHA KoL oV €XEL OAOKANPWOEL EMITUXWE TNV &€ AMOOTACEWS

ekmaldevTikn Stadikaoia.

» AnonAnpwin Tou cUVOAOU TwV SLEAKTPWV

O ekmalSeUOUEVOC Ba TIPEMEL VAL LNV €XEL OLKOVOULKNAG GUOEWC EKKPEUOTNTEG. Z€ TEPUMTWON
TIOU UTAPXOUV TETOLEG, TO TLOTOMOLNTIKO omoudwv dlatnpeital oto apxeio tng Mpappateiag,

MEXPL TNV EVNLEPWON TNG YLa TN SLEUOETNON TNG EKKPEUOTNTOC.

AvaAutikn eptypadr] Twv napandvw unapxet otov Kavoviopo Inovdwv:

https://elearningekpa.gr/regulation

8. ZYITPAQEIZ TOY EKNAIAEYTIKQY YAIKOY

OL ouyypadeic tou ekmadeutikol UALKOU sivat péAn AEN tou EBvikoU kot Kamodiotplakol
Mavemniotnuiov ABnvwv 1 Kat EL8LKOL EUMELPOYVWHOVEC He WBLlaitepn ouyypadikn katagiwaon, ot

omoiol Katéxouv MOAU Baotkd pOAO OTNnV UAOTIOLNGN TOU IPOYPAULLOTOG.

9. NQZ AIAMOPOQNETAI H YAH TOY NPONPAMMATOZ

To TPOypapUa EMOYYEAUATIKAG EMUOpPWONG Kol Kataptiong mepllapBavel 3 OEUOTIKEG

evotnteg (padnipota).

NEPITPAOH MAGHMATQN

Mabnua - 2xedlaopocg kat Antodoon Branding and Rebranding

Awdaktiki Evotnta 1: Apxég Emituxnpévou Branding kot Rebranding - AvaAuon
Avtaywviopou Kat Kowvou Ztoxeuong

Awsaxtikn Evotnta 2: Anpoupyio Movadikig Brand Personality: Npocwrukotnta,
Aéieg, Emtiloyn) Ovopatog ka Otk Tawtotnta
6



Awdaktikn) Evotnta 3: Ixediaopog MAavou Ztpatnyikng Branding kot Avamntuén
Movadikig Zxéong pe to Kowo

Awdaktikr) Evotnta 4: Métpnon Anodoong Branding otnv Npaén ko ALopOwTikeES
Evépyeleg

MaBnua - AnuLloupyLkég 2tpatnylkég Branding kat Rebranding

Awsaktiky Evotnta 1: Ané to Ktiowpo &vog Brand otn Imouvdaiotnta twv
Muyusiwv (Memes)

Awsaktiki Evotnta 2: Olkodopunon evog Brand

Awsaktiki Evotnta 3: Itpatnykég Ataxeipiong €vog Brand kata Dr. Al Ries kat
Dr. Jack Trout

Awdaktiki Evotnta 4: O katd toug Al & Laura Ries - 22 Apetdatpentot NOpoL tou
Branding

Awsaktik) Evotnta 5: Anpioupyikég Ztpatnytkég Rebranding

Mabnua - Online Branding and Rebranding

Awdaktiky Evotnta 1: NpokAnoelg, Eukaipieg kat I18tattepotnteg tou Online
NepBaiovrtog

Awsaktiki Evotnta 2: Branding, Online Customer Experience and Engagement
Awdaktiki Evotnta 3: Branding and Rebranding ota Social Media
Awsaktikiy Evotnta 4: Storytelling kauw Copywriting

Awsaktik) Evotnta 5: Métpnon tng Online Antédoong tou Brand



