Influencer Marketing




1. EIZArNQrH

To Kévtpo Empdpdwong kat Awa Biou Mabnong (K.E.ALLBI.M.) tou EBvikou kat Karmodiotplakol
Naveruotnpiov ABnvwv (E.K.M.A.) cac kolwoopilel oto MMpoypoppa SUMMANPWHATIKAG &€
Anootdoewg EKmaibeuong Kal CUYKEKPLUEVA OTO TIPOYPAUMA ETAYYEAUATIKAG EMUOPPWONG Kol
kataptiong pe titho «Influencer Marketing».

H avaykn ocuvexoUg emipopdwon Kal motonoinong emayyeApatikwy deflotitwv odnynoe to
Npoypappa ZupmAnpwpotikig € Amootdosws Exknaidevong (E-Learning) tou E.K.M.A. oto
oxeSlOOUO TWV TIPWTOTIOPLOKWY aUTWV [Mpoypappdtwy EmayyeApatikng Empopdwong kat
Kataptiong, pe yvwuova tn dtaoclvdeon tng 0swpnTIKAG KE TNV TTPAKTIKI YVWON, OVOITTUGCOVTOG
Kuplwg, TNV edapUOCHEVN SLACTACT TWV EMLOTNHWY OTA AVTIOTOLYO ETTAYYEAUOTIKA TtediaL.

3TN OUVEXELA, OOC TAPOUGCLATOUME QVOAUTIKA TO TPOYPOLUA OMOUSWVY Yl TO TIPOYPAUU
EMayyeAMATIKAG emuopdwong kal kataptiong: «Influencer Marketing», T TpoUmoBéoelg
OULLETOXING 0QG OE QUTO, KABWG Kol OAEG TLG AETITOUEPELEG TIOU TILOTEUOULE OTL ELVaLL XPrOLUEC, YL

VoL EXETE L0l OAOKANPWEV ELKOVA TOU TIPOYPALLLLATOG.

2. ZKONOzZ TOY NPOrPAMMATOZ

JKOTIOG TOU TIPOYPAUUATOG ELVAL N EKMTALSEUGN TWV CUUUETEXOVTWV/OUCWY OTLG PACIKES APXEC
KL TLG TPOXWPNUEVEG otpatnykég Tou Influencer Marketing, tOco yla TV emayyeApatikng
QVATTUEN ETUXEPNOEWY, OCO KAl yld ATOMO TIOU EMOLWKOUV va yivouv emituynuévol
influencers. El8kotepa, oL ekmaldeudpevol/ec Oa e€otkelwBoUV Le Evvoleg OwE n Snpoupyia
QUBEVTIKOU TIEPLEXOUEVOU, N QVATITUEN OTPATNYLKWY UAPKETIVYK Baolopévwy oto marketing
funnel, kot n anoteAeopoatikn xprion mAatdopuwy onwc Instagram, TikTok kot YouTube.

To mpoypappo eMSLWKEL TNV Katavonon ¢olvopévwy Onwe n emntppon twv social media otn
CUUTIEPLPOPA TWV KATAVAAWTWY, N ovamTuén kot Stoxeipton mpoowrikwy brands, kaBwg kat ot
TEXVIKEG pETpnong amodoong kal ROl oe kopmaviec. EmumAéov, Sivel éudaon otn xpnon
olyxpovwy gpyaleiwy, 0w MAATPOPUES AUTOUATOMOLNCNG KoL TEXVNTAG vonuoouvng, Ttou
SleukoAUvouv Tn Sloeiplon mepLeXopEVOU Kal TNV avaAuon SeSopévwy.

Katd tnv €€€A€n tou TPOYPAUUATOC, Ol CUUUETEXOVTEG/oUoeg Ba £xouv Tt Suvatotnta va
Tpooeyyioouv KpLTka InTApata onwe n avBevtikotnta, n dtadadvela kat n dnuoupyia atlog
otlc ouvepyaoieg influencers — emiyelprnoewy, evw Ba AMOKTAOOUV TIPAKTLKEG SEELOTNTES yLaL TN
oxedlaon PBLWOLUWY OTPATNYWKWY ovATTUENG. To TIPOYPAUUA OTNOCKOMEL OTn UETEMELTA

edbappoyn auTwv Twv gpyoAeiwv kal peBodoloylwv ce MAALOLO OMWE TO EMOYYEAUOTLKO



neptBaAlov, n avamtuén mMPoowrtiknig Kaplépag we influencer n n evioxuon tg mpPoPoAng

eTXElPNOEWY, e€aodaliloviag avTaywvLioTIKO TTAEOVEKTN LA OTOUG/OTIC CULUETEXOVTEG/OUOEG.

3. KATHIOPIEZ YNOWH®IQN NOY NNONTAI AEKTOI ZTO
NMPOrPAMMA - TPONOZ ENTA=H2Z

A(TNON GUUUETOXNG UITOPOUV Va UTIOBAAANOUV:
» anodortot MNavenotnuiov/TEl tTng nuedamnig kat tng aAlodarrg

» anodotirol Asutepofadpiag Eknaidsuong

JUYKEKPLUEVQ, TO TIPOYPAA areuBUVETaL OF:
e  egmayyeApatieg tou marketing, Tng dladrong Kot TNG EMIKOWVWVIOG TTOU ETLSLWKOLV val
evIoXUOoO0UV TLG SEELOTNTEC TOUC O OUYXPOVES oTpatnyKES Influencer Marketing,
®  ETXEIPNUOTIEG KOl OTEAEXN ETUXELPNOEWV TIoU BENOUV va evowpotwoouy To Influencer
Marketing otig otpatnyKES TPOWONoNC POIOVIWV Kol UTTNPECLWY TOUG,
e ouUBOUAOUC ETIXELPNOEWY, SNUOCLWV OXEoEwV Kal SladrUong mou EMSUWKOLV va
EMEKTEIVOUV TIG TIOPEXOHEVEG UTINPECLEG TOUC OTOV TOXEWG OVOTTTUCCOEVO TOUEQN TOU
Influencer Marketing,
e dropo rou erbupoly va yivouv influencers kat va a€lorotrjcouv th SUvaun twv social
media yta tn Snpovpyia poowrtikol brand.
H aitnon cuppetoyng umtoBAaAAetal NAEKTPOVLKA, HECW TNE LoTooeAiSac:

https://elearningekpa.gr/

4. NPOANAITOYMENA

Ta poamaLToUEVA Lo TNV TtapakoAoUBnon tou Mpoypaatog armd Toug EKMAGEUOHEVOUC ELVaL:
» [pdoBaon oto Atadiktuo
» Kartoyn npocwrikol e-mail

P  BOOLKEC YVWOELG XELPLOKOU NAEKTPOVLKWY UTIOAOYLOTWVY



5. TPONOZ AIEZAINQIrHZ TOY NPOrPAMMATOZ

H Stbaokahio ota mpoypAppata €€ OMOOTACEWS EMAYYEAUATIKNG EMUOPPWONG Kol KATAPTLONG TOU
Kévtpou Empodpowong kat A Biou MaBnong tou EKMNA Se€ayetal péow tou Sladiktuou,
TPOOHEPOVTAG OTOV eKMALOEUOMEVO «auTovouia», SnAadn duvatotnta UEAETNG aveCaPTATWS
TIEPLOPLOTIKWV TIOPAYOVTWY, OTIWGE N UTIOXPEWON TNG GUGCLKAC TOU TTIOPOUGILAC OE CUYKEKPLUEVO XWPO
Ka xpovo.

To eKIMAUSEUTIKO UALKO TOU TIPOYPAUUOTOG SlatiBeTal otadlakd, ava SI6aKTIKr evotnTa, LECW ELOIKA
SlapoppwuEVWY NAEKTPOVIKWY TAfewv. Katd tnv e€€AEN KAOEs BePATIKAG EVOTNTAG AVAPTWVTOL O
OXeTIKO link oL amapaitnteg yia tv opoAn Ste€aywyr) TG ekMASEUTIKAG SLabIKaolog avaKoWWOELG.
O exmatbeudpevog, adol 0AOKANPWOEL T UEAETN TNG EKAOTOTE SISAKTIKAG EVOTNTOG, KaAsital va
UTTOBAAEL NAEKTPOVLKA, TO AVTIOTOLXO TEOT alLloAOYNOoNG. Ta TeOT pnopel va mepAaBAVOUV EPWTNOELG
avtiotoixiong opbwv amavtioewv, MOAar\i¢ emhoyng, aAnBolc/Peudolc diAlwong, i upload,
OTIOU 0 eKMALOEVOEVOG Bal TTPETEL VAL SLATUTIWOEL KAlL VAL EMLOUVAEL TNV QAVTNon Tou. H Bepatikn
€VOTNTA UMOpPEL VO cUVOSEUETAL Ao TeEAKH epyacia, n omoia StatiBetal Katd TtV oAOKApwWaon g
Bepatikng evotntog (epdoov to amartet n ¢puon NG BepaTIKAG EvoTNTAG) KAl adopd To GUVOAO TG
Sidaktéag UANG.

MoapdAAnAa, tapéxetal TANPNG EKTOUSEVTIKA UTtooTAPLEN Se80UEVOU OTL O EKITAUSEUOUEVOC UTOPEL
vo. oreuBuveTal NAEKTPOVIKA (yla To SlAoTnUo TIou SLOPKEL TO EKAOTOTE PABNUO) OTOV OPLOEVO
EKTTIAUOEUTH TOU, HEOW EVOWHOTWHEVOU 0TNV TAXTPOPHA NAEKTPOVIKOU GUOTHUOTOC EMIKOWWVIOG,
yLOL TNV APEON ETHAUGCHN QITOPLWY OXETIIOUEVWV LE TIG OEUATIKEG EVOTNTEG KAL TIC 0LOKNOELG aLoAOYnong

1 TNV TeAKN) Epyaoia.

6. TPONOZ ESETAZHZ KAl BAOMOAOIHZHZ

Y& KABe SI6QKTIKI EVOTNTO O EKMALOEVOUEVOC Bal TIPETEL va ETUAUEL Kalt Vot UTIOBAAAEL NAEKTPOVLKA TO
OVTIOTOLYXO TEOT, TNPWVTAG TO XPOVOSLAypappa Tou £xel 500l amd tov ekmatdeuth Tou. H KAipaka
BaBuoloyiag kupaivetar amd 0 £wg 100%. Suvolkd, n Babuoloyio kKABe Bepatikig evotnTag
TPOKUTTTEL KATA To 60% amd TG aoKNOoELS afloAdynong Kol Katd To UnoAouto 40% amo tnv TeEAKN
£pyo0oia, n omolo EKMOVE(TAL 0TO TEAOG TOU CUYKEKPLUEVOU HaBNUATOC Kal OOV TO amattel n dpuon
autou.

H xopriynon tou Motomowntikou Zuvex{opevng EmayyeApatikrg Katdaptiong mpaypotonoteital,
otav o ekmatdeuopevog Adfel og OAa Ta padnpato Babuo peyoutepo 1 (oo tou 50%. Ze meplmtwon

TIOU N OUVOAKKN PoBuoloyia €vOg N MeEPLOCOTEPWY HaBnuatwv Oev Eemepva Tt0o 50%, O



eKTIAULOEVOUEVOC EXEL TN SLUVATOTNTA EMOVEEETAONG TWV LABNUATWY QUTWV UETA TNV OAOKANPWGN TNG
eknadeutikng Sladikaoiog tou mpoypdupatos. H Babuoloyia mou Bo CUYKEVIPWOEL KOTA TN
Sladikaoia emavetETaong Tou eival Kol n 0pLOTIKA Yo T eV AOyw Habnuara, Le Tnv mpoindBeon otL
EEMepVa eKElVN TIOU CUYKEVTPWOE KATA TNV KAVOVLKH SLAPKELX TNG eKMAdeUTIKAG Sladikaoiag. X

Sladopetikn mepinmtwon dlatnpeital n apxikr) BabuoAoyia.

7. AOINEZ YNOXPEQZEIZ EKNAIAEYOMENQN - NPOYNOGEZEIZ
XOPHIHZHZ NIZTONOIHTIKOY

Mépa amd tnv erutuxr) OAOKAPWON TOU TIPOYPALUOTOC YIOL TN Xoprynon tou [Miotomotntikou
oroLtouvVToL Ta EENG:

P  FTuppetoxn Tou ekmoudevopevou otn Stadkaoio AstypatoAnrtikou EAEyyou Tautomoinong

H Swadkaoia AstypatoAnmtikol EAéyxou Tautonoinong Ekmatdeudpevou otoxevel otn dlaodalion
NG TOWOTNTOC TWV TIOPEXOUEVWY EKTTOUSEUTIKWY UTINPECLWY. UYKEKPLUEVD, £EOUCLOSOTNUEVO
otéAexog Tou Kévtpou Empudpdwong kot Aa Biou MaBnong tou EKIMA, emikowvwvel TNAsbwvIKwE Pe
géva tuxailo Oelypa ekmouSeuOpeEVWY, TIPOKEWWEVOU Vo SlamotwBel €dv CUMUETEXQV OTIG
EKTIAUOEUTIKEG SLASIKACIEG TOU TIPOYPAUUATOG, AV OVTLUETWILOAV TIPOBANUOTO O OX£oN LE TO
EKTIAULOEUTIKO UALKO, TNV ETUKOLVWVIA LE TOV OPLOUEVO EKTTALSEUTH TOUC, KABWGE KOL [LE TN YEVIKOTEPN
padnotlakn Stadikacia. H tTnAedwvikn emikovwvior Sle€dyetol Pe TNV oAOKANPWON TOU EKACTOTE
TIPOYPAUOTOG, EVW N MEDN XPOVIKN SLAPKELA TNG OUYKEKPLUEVNG Sladikaoiag lval mepimou 2-3
Aertad.

Y€ TEPIMTWON M CUUUETOXNG TOu ekmatdeudpevou otn Sladikaoia AstyporoAnmuikol EAéyxou
Tautomnoinong, ebocov KANBel, 1 Kn Tautomnoinong Tou Katd tn Se€aywyn g, 6gv xopnyeital to
TUOTOTIOLNTIKO OTIOUSWV, AKOUOL KOl aV XEL OAOKANPWOEL EMILTUXWCE TNV £€ OMOCTACEWE EKTALOEUTIKNA

Sodwoola.

»  Jupuetoxn Tou eKnaldsuopevou ot Stadikacio AstypatoAnmrikol EALyyxou Eyypddwv

O SeLyHOTOANTTTLKOG EAEYXOC EyYPAPWY SLaodOAILEL TNV EYKUPOTNTA TWV CTOLXELWVY TIOU EXEL SNAWOEL
0 €KMALOEUOUEVOG OTNV ALTNON CUMMETOXAG Tou oto Mpdypappa Kol BAoEL Twv omolwv Exel
a€lohoynBel kaL eykplBEeL n altnon CUUUETOXNG TOU OE QUTO.

Kotd tn SLdpKela f LETA TO TEPAG TOU TIPOYPAULOTOG, TIPAYUOTOMOLELTAL SELYUOTOANTITIKOG EAEYXOG
eyypadwv and tn Mpappateio. O ekmoudeuopevos Ba MPEMEL va elvat o B€on va TpooKouiosl ta

arnopaitnTa SIKALoAoYNTIKA Tl OTolal TILOTOMOOUV Ta oToXela TTou €xel SNAWOEL oTnV aitnon



ouppetoxng (Avtiypado Mruxiou, Avtiypado AmoAutrplou Aukeiou, BePaiwon Epyaolaxnic
Euntelpiag, Nvwon Zévwv Nwoowv K.T.A.).

Y& TEPIMTWON KN CUMUETOXNG Tou ekmatdeudpevou otn Sladikaoia AstypotoAnmuikol EAEyxou
Eyvpadwv, edpooov KAnBel, N pn UMopEng twv SIKOLOAOYNTIKWY autwv, Oev Xopnysital Tto
TILOTOTIOLNTIKO OTIOUS WV, AKOUOL Kol av £XEL OAOKANPWOEL ETILTUXWCE TNV £€ OMOOTACEWC EKMALOEUTIKNA

Swadikaoio.

» AnonAnpwin TOU GUVOAOU TwV SI8AKTPWV

O exnatbeudueVOog Ba TIPETIEL VAL NV EXEL OLKOVOULKNG GUOEWG EKKPEUOTNTEG. € TEPLUTTWON TIOU
UTTAPXOUV TETOLEC, TO TILOTOMOLNTIKO oroudwv Slatnpeitatl oto apxeio tng Mpappateiag, LEXpL TNV

EVNUEPWON TNC yLaL TN SLEVOETNON TNG EKKPEUOTNTOG.

AvaAuTtikn teptypadn Twv napandavw undpxet otov Kavoviopo Inovdwv:

https://elearningekpa.gr/regulation

8. ZYITPAQEIZ TOY EKNAIAEYTIKOY YAIKOY

Ol ouyypadeic Tou ekMaALdEUTIKOU UALKOU eival péAn AEM tou EBvikoU kot Kamodiotplakol
Mavemniotnuiov ABNVWv 1 Kat el8LIKOL EUTELPOYVWHOVEC He WoLlaitepn ouyypadikn katagiwan, ot

omolol Katéxouv MOAU Bactkd poOAo otV UAOTIOLNGN TOU POYPAMULLOTOG.

9. NQZ AIAMOPOQNETAI H YAH TOY NPOrPAMMATOZ

To mpoypappo emoayyeApatkng empopdwong Kot kotdptiong meptlapupavel 4 OgpaTKEG

evotnteg (Ladnpartay).
NEPITPAOH MAGHMATQN
MaBnua - Eloaywyn oto Influencer Marketing kal ti¢ Baowkég ApxEg
Awsaktikr) Evotnta 1: Tu eivau to Influencer Marketing kat ot Tunot Influencers

Awsaktik Evotnta 2: Baolkég £vvoleg tou Wndrakol MAPKETIVYK Kot TNG
Sladrpong

Awsaktikn) Evotnta 3: Mari pua Emyeipnon Xpewdletou to Influencer Marketing



MaBnua - Anutoupyia Neplexopévou kat Copywriting
Awdaktiki Evotnta 1: Content Copywriting ko Copywriting /SEO Copywriting

Awsaktiki Evotnta 2: Nwg va Mpagete TitAoug mov MpoceAkuouv ota Social
Media NpooeAkvovtag to Kowo-2toxo oto Mpoidv

Awsaktiki Evotnta 3: Neplexopevo nou dnpovpyeitat ano to ChatGPT

MaBnua - Social Media Marketing kat EpyoAsia
Awsaktiki Evotnta 1: Ztpatnywkég Avantuéng kot Ataxeipiong Social Media

Awsaktiky Evotnta 2: BApa-mpog-Bripa YAomoinon pwag OAOKANpwWHEVNG
Kapnaviag papKetvyk pe xpon tov ChatGPT

Awsaktiki Evotnta 3: Xprion NAatdpoppwv anod Influencers

Mabnua - Emixetpnuatiki Avantuén Kol Zuvepyaoieg
Awsaktikiy Evotnta 1: Anpoupyia EmayyeApatikov Brand
Awsaktikiy Evotnta 2: Npow6Onon Ynnpeowwv kat B2B Zuvepyaoisg

Awdaktikn Evotnta 3: Emyepnuatikd MovtéAa kat Business Plans

Mabnua - Metproetg Kat MpoxwpnUEVEG ZTPOATNYLKEG

Awdaktikr) Evotnta 1: Npaktikn Edpappoyn tou Influencer Marketing: Anpouvpyia
Muag Emituxnpévng Kapmaviag Bapa-Bipa

Awdaktiki Evotnta 2: AvaAuon kat A§loAoynon Enttuxnpévwv Napadetypatwy
Influencer Marketing



