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1. EIZArNQrH

To Kévtpo Empdpdwong kat Awa Biou Mabnong (K.E.ALLBI.M.) tou EBvikou kat Karmodiotplakol
Naveruotnpiov ABnvwv (E.K.M.A.) cac kolwoopilel oto MMpoypoppa SUMMANPWHATIKAG &€
Anootdoewg EKmaibeuong Kal CUYKEKPLUEVA OTO TIPOYPAUMA ETAYYEAUATIKAG EMUOPPWONG Kol
Kataptiong Ue Titho «Loyalty Programs: Ztpatnywn, TexvoAoyia ko Marketing».

H avaykn ocuvexolg emipopdwon Kal motonoinong emayyeApatikwy deflotitwv odnynoe to
Npoypappa ZupnmAnpwpotikig € Amootdosws Exknaidevong (E-Learning) tou E.K.M.A. oto
oxeSlOOUO TWV TIPWTOTIOPLOKWY aUTWV Mpoypappdtwy EmayyeApatikng Empopdwong Kkat
Kataptiong, pe yvwuova tn dtaclvdeon tng OswpnTIKAG KE TNV TTPAKTIKI YVWON, OVOITTUGCOVTOG
Kuplwg, TNV edapUOCHEVN SLACTACT TWV ETILOTNHWY OTO AVTIOTOLYO ETAYYEAUOTIKA TtediaL.

3TN OUVEXELA, OOC TAPOUCLATOUME QVOAUTIKA TO TPOYPOLUA OMOUSWVY Yl TO TIPOYPOAUU
EMAYYEALLATIKAG EMLUOpPWONG Kat kataptiong: «Loyalty Programs: Zxpatnywkn, Texvoloyia ko
Marketing», Ti¢ mpoUnoBEoelg oUPETOXNG 00C O AUTO, KOBWE KAl OAEG TIG AETTTOUEPELEG TIOU

TUOTEVUOULLE OTL ELVAL XPIOLUEG, YL VAL EXETE L0 OAOKANPWEVN EIKOVO TOU TIPOYPALOTOC,.

2. ZKONOzZ TOY NPOrPAMMATOZ

JKOTOG TOU TPOYPAMMATOC €lval N €€0KELWON TWV EKMALSEUOUEVWY WE TNV €vvola KAl TNV
QVATTUEN TWV TPoypappatwy mototntag (loyalty programs) yla TIG €MXELPHOELG KAL TOUG
OPYQAVLOMOUC. 2TO TAQLOL0 aUTO, Ba MAPoUCLAOTOUV EVVOLEG OTIWG N £vvold TNG TILOTOTNTOG, TO
customer journey, to loyalty marketing, to brand positioning, n aflonoinon dedouévwv
nehatwyv. NapdAAnAa, Ba peletnBolv datvopeva Onweg n avaluon Tng cuumnepldopag tou
katavolwtr] Kat O avaluBoulv ta £i6n kat ot pEBodot culoyrc SeSopévwy MEAATWY, WOTE Vo
UIopoUV oL cUppETEXOVTEG/ouoeg va aflomololv Ta v AOyw epyoleia yia tTnv KaAUTEPN Kot
omoteAeopaTIKOTEPN Sloxeiplon Twv MEAXTELOKWY OXEOEWV. TO TIPOYPOAUUA EMLSLWKEL TNV
KPLTLKN TIPOCEyyLon INTNUATWY OTWE N XPon tng TeXvNTrg vonpoouvng ota loyalty programs
KOL YEVIKA N XPron Twv VEWV TEXVOAOYLWV Kal £DUPUOYWY OTA TPOYPAUUATO TILOTOTNTAC.
EmutpooBeta, ol ekmaldevopevol/eg Ba e€olkelwBolv pe TNV €vvola TNG EMLKOWVWVLIOKAG
OTPOTNYLKNG KOL TOU HAPKETLVYK OXETIKA LE TO TPOYPAUUATO TTLOTOTNTAS Kol Ba elval og B€on
va avTtidapBavovtal tov oXeSLOOMO KoL TN OTPATNYLKA QMOTEAECUOTIKWY TIPOYPOUUATWY
riototntag (loyalty programs). Télog, Ba mapouoLacToUV HEAETEC MEPIMTTWONG, N OVAAUCH TWV
omolwv amooKomel oTnV MPakTk ebappoyn Kaltn culitnon Twy epyalsiwv kot pebodoloyLwv
oc TAALOLOL EMITUXNUEVWY OTPOTNYWKWY Kol €DAPUOCIUWY TIPAKTIKWY TIPOYPAUUATWY
ruototntag (loyalty).
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3. KATHIOPIEZ YNOWH®IQN NOY NNONTAI AEKTOI ZTO
NMPOrPAMMA - TPOMNOZ ENTAZHZ

Altnon CUUUETOXNAG LImopoUV va uTtoBdAAouy:

» andodoirol Naverotnuiov/TEl tng nuedanig kat tng aAAodarig
» anodorrol AsutepoBaduiag Eknaibsuong

JUYKEKPLUEVQ, TO TTPOYPALLUO arteUBUVETAL OF:

e emnayyeApotiec tou marketing, tng Slolknong emelprnoswy, TG TMANPOdOPLKNG, TOU
TOUPLOMOU, TOU ALOVIKOU E€UMOpiou, Tou Tpamelikol Touéa, TG Sadprnuong Kou tng
ETUKOLVWVLAG, TIOU ETILOLWKOUV VOl EVIOXUCOUV TG SEELOTNTEC TOUG OE GUYXPOVEG OTPATNYLKEG
KOl OUYKEKPLUEVA OTOV TPOTo dnuloupyiag kot aflomoinong amoteAeopatikwy Loyalty
Programs,

®  ETUXELPNUATIEG KoL OTEAEXN ETLXELPNOEWV TIOU BEAOUV va evowpaTwoouv ta Loyalty
Programs oti¢ otpatnylkég marketing, e okomo tnv edpaiwon oXECEWV EUTLOTOOUVNG
L€ TOUG MEAATEC KOL TOUG KATOVAAWTEC, 1] BEAOUV va BEATLWOOUV TIG OTPATNYLKES TOUG
otn dnuloupyia loyalty programs,

e  OUMPBOUAOUG EMIXELPNOEWY, LAPKETLVYK, ETILKOWVWVIAG TTOU EMLOLWKOUV VA ETIEKTE(VOUV
TLG TTOPEXOEVEG UTINPECLEG TOUG OTOV TAXEWG AVATITUCOOLEVO Topéa Tou Marketing kat

OUYKEKPLUEVA OTa Ipoypappata niototntog (loyalty programs).

H aitnon cuppetoyng umtoBAAAeTal NAEKTPOVLIKA, HECW TNG LoTooeAlSacC:

https://elearningekpa.gr/

4. NPOANAITOYMENA

Ta poamaLTOUEVA YLa TNV TTapakoAoUBnon tou Mpoypapuuatog amnd Toug KMASEUOHEVOUC ElvaL:
» T[pdoBaon oto Aladiktuo
» Katoyn npoowrikol e-mail

P BOOLKEG YVWOELG XELPLOKOU NAEKTPOVLKWY UTIOAOYLOTWY

5. TPONOZ AIEZATQIrHZ TOY NPOrPAMMATOZ

H Stbaokahio ota mpoypAppaTa €€ AMOOTACEWS EMAYYEAUATIKNG EMUOPPWONG Kol KATAPTLONG TOU

Kévtpou Empudpodwong kar A Biou MaBnong tou EKMA Sefayetal peéow tou Sadiktvou,



TipoodEpovtag otov ekmaldeuopevo «autovouio», SnAadn duvatotnta HeAETNG aveapTATWG
TIEPLOPLOTIKWV TIOPAYOVTWY, OTIWGE N UTIOXPEWON TNG GUGCLKAC TOU TTOPOUGILAC OE CUYKEKPLUEVO XWPO
Kall xpovo.

To eKIMAUSEUTIKO UAIKO TOU TIPOYPAUUOTOG SlaTiBeTal otadlakd, ava SI6aKTIKr evoTnTa, LECW ELOIKA
Slapoppwuévwv NAEKTPOVIKWY TAEewv. Katd tnv e€EAEN KABOE BeUATIKAG EVOTNTAG AVOPTWVTOL O
OXeTIKO link oL amapaltnteg yia tv oo Ste€aywyr TG ekMASEUTIKAG SLabIKaolog avaKoWWOELS.
O exmatbeudpevog, adol OAOKANPWOEL T UEAETN TNG EKAOTOTE SIOAKTIKAG EVOTNTOG, KaAsital va
UTTOBAAEL NAEKTPOVIKA, TO AVTIOTOLXO TEOT alLloAOYNoNG. Ta TeoT pnopei va mepAaBAVOUV EPWTNOELG
avtiotoixiong opbwv amavtioewy, MOAArAAC rmhoyng, aAnBolc/Peudolc diAlwong, i upload,
OTIOU 0 eKMALOEVUOEVOG Bal TTPETEL VAL SLATUTIWOEL KAlL VAL EMLOUVAEL TNV QIAVTNon Tou. H Bepatikn
€VOTNTA UMOpPEL var cuVOSEUETAL amo TeAKH gpyacia, n omola StatiBetal Katd thv oAOKApwWaon g
Bepatikng evotntog (epdoov To amartet n dpuon NG BepATIKAG voTNTAG) KAl adopd To GUVOAO TG
Sibaktéag UANG.

MopdMnAa, TopexeTaL TARPNG EKMALSEUTIKY UurtootPLEn dedopévou OTL 0 eKTALSEUOIEVOG UTTOPEL
va. ameuBUvVeTaL NAEKTPOVIKA (Yo To SlAoTnUa TIou SLAPKEL TO EKAOTOTE PABNO) OTOV OPLOWEVO
EKTTAUOEUTH TOU, HEOW EVOWHOTWHEVOU OTNV TAXTPOPHO NAEKTPOVIKOU GUOTHUOTOC EMIKOWWVIOG,
yloL TNV ApEON ETHAUGOHN OITOPLWY OXETIIOUEVWV HE TIG OEUATIKEG EVOTNTEG KAL TIC 0LOKNOELG aLoAOYNong

) TNV TeAKN) Epyaoia.

6. TPONOZ ESETAZHZ KAl BAOMOAOIHZIHZ

Ye KABe SLBaKTK evotnTa 0 ekmadevopevog Ba mpemel va emAUEL Kal va UTIOBAAAEL
NAEKTPOVIKA TO OVTIOTOLXO TEOT, TNPWVTOC TO Xpovodlaypappo mou €xel §o0sl amd tov
ekmaldeuth tou. H kAipaka Babuoioyiag kupaivetal amnoé 0 €éwg 100%. uvoAikd, n BabBuoloyia
KABe BepaTIKAC EVOTNTOC TPOKUTTEL KATA TO 60% oo TIG AoKOELS aloAOYyNoNG Kal KAatd To
umolouro 40% amod tnv TeAK epyooia, n omola ekmoveltal oto TEAOC TOU CUYKEKPLUEVOU
pobnuatog kat epocov To analtel n ¢puon avtou.

H xopriynon tou Miotonowntikol Emipopdpwong mpayuatomnoleital, otav o eKmaldeuOUeVoq
AdBeL og OAa ta pobrpata Babud peyaAiutepo ) oo tou 50%. I mepIMTWOon moOU N CUVOALKA
BaBuoioyia evog ) meplocotépwy pabnuatwy dev {emepvd to 50%, 0 EKMALOEUOHEVOG EXEL TN
Suvatotnta enave£Taong TwWV HOONUATWY QUTWV UETA TNV OAOKANPWON TNG EKMOLOEUTLKAG
Sladkaoiag tou mpoypdppatog. H Babuoloyio mou Ba ocuykevipwoel kata tn Sladikaoia

EMAVELETAONG TOU €lvOl KOL N OPLOTIKA Yyl Ta €V AOYW HaBnpata, Ye tnv mpolmnobeon OTL



EeMePVA EKELVN TIOU CUYKEVTPWOE KOTA TNV KOWVOVIKI SLAPKELD TNG EKTIALOEVTIKAG dLadikaaoiag.

Ye Slodpopetikn mepimtwon dlatnpeital n apxikn Babuoioyia.

7. AOINEZ YNOXPEQZEIZ EKNAIAEYOMENQN - NPOYNOGEZEIZ
XOPHIHZHZ NIZTONOIHTIKOY

Mépa amd tnv emtux) OAOKARPWGCN TOU TPOYPARLATOG yLa TN Xoprynon Tou MiotomoLntikoy
amatlrouvtal ta e€NG:

»  Tuppetoxn tou ekroudevopevou otn Stadkacio AstypatoAnrtikou EAéyyou Tautomoineng

H Sladkaoio AstypatoAnrtikol EAEyyou Tautomnoinong Ekmaudeuopevou otoxevel ot Staodalion thg
TIOLOTNTOLG TWV TTIOPEXOUEVWV EKTIAUSEUTIKWV UTINPECLWV. JUYKEKPLUEVA, EE0UCLOSOTNEVO GTEAEXOC TOU
Kévtpou Emuopdwong kat Ala Biou MaBnong tou EKMA, emikowwvel TNAsdwVIKWE e éval Tuxaio
Selypo EKMaUSEUOUEVWY, TIPOKELUEVOU VO SLTLIOTWOEL EGV CUUETE OV OTLG EKTTALOEUTIKES SLadIKaoleg
TOU TIPOYPAUUOTOC, £AV QVIWETWIIOAV TIPOPBARUOTO O OXEon ME TO eKMASEUTIKO UAIKO, TNV
ETUKOWVWVIA UE TOV OPLOUEVO EKTTOUSEUTH TOUC, KABWCE KOl e TN Yevikdtepn pabnaotakn dadikaocio. H
tAsdwvIKn emikowvwvio Sledyetal pe TNV OAOKANPWON TOU EKACTOTE TIPOYPAULOTOG, EVW N HEON
XPOVLKH] SLAPKELA TNG CUYKEKPLUEVNG Sladikaotag eivan mepimou 2-3 Aemtd.

J€ TEPUTIWON KN CUMUETOXAG TOu ekmatbeuopevou oth Stadikaoia AstypoatoAnriikol EAgyxou
Tautonoinong, epocov KANBeL, 1 Un tautonoinong Tou katd tn Se€aywyn g, dev xopnyeital to
TUOTOTOLNTIKO OTIOUSWY, OKOUOL KaL AV €XEL OAOKANPWOEL ETITUXWG TNV €€ AMOOTACEWS EKMALSEUTIKNA

Sladkaoia.

»  Jupuetoyxn tou sknatdsuopevou ot Sadikacio AstyparoAnmntikol EAEyyxou Eyypddwv

O SeypatoAnTrikog EAeyxog eyypddwv Slachalilel TNV eyKUPOTNTA TWV OTOLXEWY TIoU £XEL SNAWOEL O
EKTTOULOEVOEVOG OTNV OTNON CUMIUETOXNG TOU oTo Mpoypapla Kat BACEL Twv omolwv €xeL aflooynBel kat
€YKPLOEL N QlTNON CUMUETOXNG TOU OE QUTO.

Katd t SLapKela 1) LETA TO TIEPAG TOU TIPOYPAULOTOG, TIPOYOTOTIOLEITOL SELYUOTOANTTIKOG EAEYXOC
gyypadwv amnd t Mpappoateia. O exmadeuopevog Ba Tpenel va eival o B€on va MPOOKOpIoEL Ta
omapalitnta SIKALOAOYNTIKA TOL OTIOLOL TILOTOTIOLOUV TOL OTOLKEL TTOU £XEL SNAWGEL OTNV QLTNON CUKETOXNG
(Avtiypado Mruyiou, Avtiypado ArnoAutriplou Aukeiou, BeBaiwon Epyactoakng Epmelplac, N'vwon Zévwv
Mwoowv K.TA.).

J€ TIEPUTTWON LN CUMUETOXIG TOU EKMIALSEUOEVOU Ot Sladikaoio AstypatoAnrttikou EAEyyou Eyypadwy,
epdoov KANBe(, 1} un UMaAPENG Twv SIKALOAOYNTIKWY QUTWY, SEV XopnyELTalL TO TIOTOTOLNTIKO oTIoUSWY,

QKOO KoL AV £XEL OAOKANPWOEL ETUTUXWG TNV €€ OMOCTACEWG EKMALSEUTIKY Stadikaoia.



»  AnonmAnpwpn Tou CUVOAOU TWV SIEAKTPpWVY

O exmabeuOUEVOC Bl TIPETIEL VAL NV EXEL OLKOVOULKNG GUOEWG EKKPEUOTNTEG. € MEPITTWON TOU
UTTAPXOUV TETOLEC, TO TILOTOMOLNTIKO oToudwv Slatnpeital oto apxeio tng Mpappateiag, LEXpL TNV

EVNUEPWON TNC yLaL TN SLEVBETNON TN EKKPEUOTNTOG.

AvaAutikn eptypadr] Twv napandvw unapxet otov Kavoviopo Inovdwv:

https://elearningekpa.gr/regulation

8. ZYITPAQEIZ TOY EKNAIAEYTIKOY YAIKOY

Ol ouyypaodeic Tou eKMALOEUTIKOU UALKOU eival péAn AEMN tou EBvikoU kat Kamodiotplakou
Mavernotnuiov ABnvwv 1 Kat el8LIKOL EUNELPOYVWHOVEC He WoLaitepn ouyypadikn katagiwan, ot

ormoiotl katéxouv TOAU Baatkd poAo atnv UAOTIOLNGN TOU TTPOYPAULLATOC.

9. NQZ AIAMOPOQNETAI H YAH TOY NPOPAMMATOZ

To TPOypPaAPHA ETOYYEAUATIKAG EMIUOPPWONG KoL KATAPTIONG TEPAAUBAVEL 6 OEUATIKEG

evotnteG (Ladnpatay).
NEPITPAOH MAOGHMATQN
Mabnua - Baoikég Evvoleg Loyalty Programs
Awsaktiki Evotnta 1: EEEAEN tng Evvolag tng Mototntag (Loyalty)

Awsaktiki Evotnta 2: Zupnepipopa tou KatavaAwtr kat Customer Journey

MaBnua - ZuAloyn kat A€lomoinon Asdopévwy Melatwyv
Awsaktikiy Evotnta 1: Eidn kaw M£Bodot ZuAloyng Aedopévwy Medatwv

Awsaktikiy Evotnta 2: GDPR kat A§lontoinon Asdopévwv NeAatwv

MaBnua - 2xedlaopog evog AntoteAeopatikov Loyalty Program

Awdaktik) Evotnta 1: Itpatnytkr) Kot BApata ZXeSlaopol AMOTEAECUATIKOU
Loyalty Program



MaOnpua - Loyalty Technology kaut Digital Tools
Awsaktiki) Evotnta 1: Loyalty Platforms, TexvoAoyia kot EdappoyEg

Awsaktiki Evotnta 2: H Xprion tng Texvntig Nonpoouvng ota Loyalty Programs

MaBnua - Loyalty Marketing kot Emikolvwvia

Awsaktikiy Evotnta 1: Emukowvwviakn Ztpatnykr, Brand Positioning kau Mepiexopevo
Loyalty

Awsaktiki Evotnta 2: Texvikég MapkeTivyk yia ta Loyalty Programs

Mabnua - Napouciaon kot Avaluon Emttuxnuévwy Mpoypopatwy
Loyalty Programs

Awsaktikiy Evotnta 1: AvaAuon MeAstwv Mepintwong Loyalty Programs

Awsaktiki Evotnta 2: Edappooipeg NMpaktikég Loyalty Programs



